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School literary competitions
Unethical vanity publishers often targetschools by promoting short story or poetrycompetitions.The student’s parents are thencontacted by the publisher and informedtheir child’s entry will be published -provided they agree to purchase the book.The cost of a book is quite substantial, oftenin the $60-$70 price range.As thesecompetitions attract up to 3,000 entrants,it can be a very profitable exercise for thepublisher. But distribution is limited tofamily and friends.You won’t find theseworks available through bookshops.

Unethical vanity publishers play upon the
desire of parents to demonstrate support for
their child’s creative abilities by purchasing

the book. However, parents are urged to
treat these deals with caution.They are
paying large sums for publications of
dub.7(e)yTlue range.




